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 This three-day shopping event has 
over 400 vendors, & features 
unique, one-of-a-kind and often 
handmade items from jewelry and 
handbags to furniture, antiques, 
clothing and gourmet foods. 





 An Affair of the 
Heart is not yet 
appealing to a 
younger 
demographic; 
therefore our 
goal is to 
increase 
attendance from 
the 25-35 age 
group by the 
summer 2012 
show.  
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�  1. Affair of the Heart is not your 
grandma’s craft show!  

�  2. There is something  
 for every age group at  
 this show; clothes, crafts,  
 home furnishings, etc.  



�  3. This show is 
entertaining for a 
mother’s day out, an 
afternoon out with the 
girls, or just window 
shopping by yourself. 

 



 1. Create a better publicity 
campaign to attract the younger 
demographic though social 
media, radio, etc.  
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 2. Improve the website to make it user friendly and 
more tech savvy.  
 3. We want to make this event a family event. 
Something that you can come to now, and want 
to bring your kids back to so you can enjoy it 
together.  



�  18-25 women 
�  25-35 women 
�  35 & up women 



�  1. Since the show is in July 2012, the 
website and social media websites will 
needs to be improved by May 2012.  

�  2. The Ads for An Affair of the Heart will 
need to be in Tulsa People and on local 
radio stations by May 2012.  



�  3. We need to take surveys of people who 
have been to the show before and see 
what they liked and didn’t like so we can 
improve. 

�  4. We also need to survey the people that 
attended the show last year and see how 
they heard about An Affair of the Heart. 
That way we can see what tactics of 
advertising worked, and which ones didn’t 
work as well. This will need to be done by 
the end of April 



�  5. Create ads to promote the family friendly 
atmosphere we want to bring to An Affair of 
the Heart. We want to advertise face 
painting, craft stations and a playground  
 that will be monitored by  
 certified child  
 care professionals 
  so that the parents 
  can attend the  
 craft show without 
  worrying about  
  their kids. 



�  1. Making our ads fun, outgoing and 
attention grabbing will gain the interest 
of the younger demographic. 



�  2. Building our social media 
websites will help us reach the 
demographic that we are wanting 
to reach through Facebook, 
Twitter, and the newly popular 
website, Pinterest.  

3. Having our ads in 
local magazines 
and on the radio 
stations would 
reach our target 
audience. 



�  An idea that we have come up with is to set up 
a booth when you first walk into the event for a 
raffle drawing. The raffle prize could be gift 
cards to Hobby Lobby, a fabric store, etc.  
 To obtain a raffle ticket, the person would need 
to supply their email and take a short survey 
with questions like “Where did you hear about 
An Affair of the Heart?” and “What booths 
interest you the most?” along with questions 
about their lives, without being too intrusive. 
Questions can include “What town do you live 
in?” “How old are you?” that way we can 
obtain demographic information as well as 
information about their interest in An Affair of 
the Heart.  



�  Later, after the event, a follow-up email 
survey should be sent to those who 
provided one asking about their experience 
at An Affair of the Heart this year. 

  
�  Also, doing polls and questionnaires on 

Facebook and Twitter will help provide 
information about the younger 
demographic which we are trying to 
involve more. 


